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#2022, as I embark on with you 

to on our 2nd  Edition publication. My name 

is Clement Matome Selopyane. I am the 

founder of this baby. I’m proud to announce 

that in our previous edition we managed to 

profile and help market over 10 businesses. 

We still appreciate and honour their bravery 

as they did not quit on hustling and 

marketing their services since.  
 

E-O Magazine is an online publication 

which is designed to in fact bridge the gap 

of the unrecognised talent, hustle, creativity 

and business nor entrepreneurship in 

Mzansi (SA). In this edition we feature our 

Local Clothing Brands (Both well-known 

and upcoming), Book Writers (both Author 

& Publisher), Photographers, Fashion 

Designers, Fitness (In the name of Healthy 

Lifestyle) and Businesses for better 

marketing, easy networking and linking 

them with media to send out messages to 

both customers, friends & families. Of 

course to also attract other department 

such as private & public sectors in case 

one might happen to need funding, etc. 

Note that this edition also constitute an 

image of reference and profile to your 

business or brand(s). It serves as a 

marketing tool for both your business & its 

services/ products by building more 

awareness and exposure into a large scale 

of online marketing.   
 

I sincerely thank those who took courage of 

believing into advertise with us on this 2nd  

edition. I also send my acknowledgements 

to you all & may God grant you the serenity 

to keep on embarking on your businesses.  

 
Thus far we are doing this from the heart of 

believing in the quote that says “working together, 

we can do more”, we are open for investors and 

sponsors to grow our publication. 

Those who have stories related to our content that 

needs to be reported/ profiled don’t hesitate to 

contact us. You are the change the country and EO 

magazine wants to see tomorrow! 
    

 

Our contact Details:- 

Office Number: +2776 013 9936 

Email Address: selopsec@gmail.com  

WhatsApp No: +2776 013 9936 

Welcome to Embark_On Magazine’s 2nd  Edition 

masterpiece. It is through difficult times that the 

children's of one nation stand together and help 

push one another forward to the positive side.  
 

In South Africa and the world at its largest has for 

the past 2years of pandemic (Covid-19) been 

faced with a crucial challenge of market 

depreciation whereby most of our fellow privately 

owned companies has faced dark clouds whilst 

most collapsed due to the effects on Corona 

Virus. 
 

Many people have lost their loved ones where 

also most yet have lost their jobs too. This is still a 

trauma which the whole world is faced with and it 

has left everyone shocked. Unfortunately it has 

affected all local market, international market, 

private sectors and public sectors. 
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YOUTH MONTH CELEBRATED IN JUNE EVERY YEAR 
Why is youth month important? 

 

The June 16 1976 Uprising that began in Soweto and spread 
countrywide profoundly changed the socio-political 

landscape in South Africa. Events that triggered the uprising 
can be traced back to policies of the Apartheid government 
that resulted in the introduction of the Bantu Education Act 

in 1953. The rise of the Black Consciousness 
Movement (BCM) and the formation of South African 

Students Organisation (SASO) raised the political 
consciousness of many students while others joined the wave 
of anti-Apartheid sentiment within the student community. 

When the language of Afrikaans alongside English was made 
compulsory as a medium of instruction in schools in 1974, 

black students began mobilizing themselves. On 16 June 1976 
between 3000 and 10 000 students mobilized by the South 

African Students Movement's Action Committee supported 
by the BCM marched peacefully to demonstrate and protest 
against the government’s directive. The march was meant to 

culminate at a rally in Orlando Stadium. 
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SUNCOVISION ENTERTAINMENT 
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WHATS NEW & TRENDING @SUNCOVISION? 

The duo has yet came back 
with a massive and hot EP 
which is currently on the 
market. The Ep is titled: 

Ambulance and consist of 
eight songs on the playlist 

namely:- 
1. Ambulance 

2. Dopse 
3. Mina Nawe 
4. Xi Bam-Bam 

5. Mpheni Motho 
6. Shate 

7. Letswai 
8. Number 1 & 2 
Both songs where 

Produced and sang 
By both the duo. The Ep 

&other  
Songs are now available on all 

Digital platforms. 
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The year 1976, I remember it clearly. 
It all started so simple! 

Consciously, we confidently said “silwela ama lungelo wethu” 
We confused the beginning with the end. 

Naïve thinking it won’t get bitter, 
It never got better… 
Bitter was all it was! 

 

We weren’t scared nje ngama’kundwani, 
We went forward… 

While ama’bunu held AK-47 
Willingly, they baptized themselves in a deep pool of sins. 

While my brothers and sisters swam in a pool of their own blood. 
Bullets flew by, screaming and yelling “maibuye I Afrika” 

Between the sounds of the earth, 
We mumbled like mumbling busy bees trembling out of fear! 

Still they never cared! 
 

They never cared blinked an eye, 
Never wasted a split second to think about I. 
I who had stones against irons and metals, 

I who oaths to die for freedom, 
I who thought was right! 

For thy was an eye for an eye! 
Truth is, it was I for my soul… 

Still they never cared! 
 

We marched for our voices to be heard, 
We were fighting for peace and freedom. 

Rene re lwela kgotso le hlompho! 
As fear & confusion continuously consumed our souls, 

We never backed down… 
Clearly it was the beginning of an End! 

 

But I for one won’t stop grieving this huge loss to the nation. 
Innocent blood shed as a sacrifice at a ceremony of sinners and saints! 

Singing & praising “silwela ama lungelo wethu” 
Death shadow over took my soul as I witnessed such loss of lives. 

Tragically today these are just tales told to teens, 
Reaping what we saw… 

Sadly it all goes to waist for it is just some fairy tale to all!! 
 

MAIBUYE I AFRIKA!!!  
 
 

JUNE 16 
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A hustler aged 28years old; Richard 
Modiba well-known by his stage name: 

Richy Da Star. Born and bread in the 
villages deep in Tzaneen, in a place called 
Lephepane. He is a Rapper, Model, Dancer, 

Owner & Founder of the award wining 
clothing brand named after him: 

TeamRichy Clothing. 

TeamRichy Clothing was established 
in 2016. 

Celebrating its 6th year of existence this 
year  

What is it that has inspired you to 

embark on this journey you’re in now? 

What inspired me to start a clothing brand 
was to also inspire youth, set trends an also 
have a unique style. Growing up I’ve realized 
we used to by clothes from abroad and we had 
less “Made in South Africa” clothing. Having 
started this brand “TeamRichy” I know it will 
also inspire my peers and upcoming 
generations that we now have our own home 
made unique style brand. Not only to attract 
local market but also to break through the 
international market. 
  

Tell use about your business/ brand? 

In my business/ brand we sell with no limit to 
gender, all types of clothes to both male and 
female. This includes clothing such as 
tracksuits, t-shirts, caps, jackets, etc. We also 
have offer specials to all our valued customers. 
 

What are the critical challenges you 

have encountered during the covid-19 

restrictions and what is the scale 

damage(s) that it has cost to your 

business operation? 

During the Covid-19 period, the sales have 
largely dropped. We couldn’t courier out any 
of our products to our valued customers who 
were outside Gauteng Province; but luckily we 
somehow managed to sell enough to clients 
who were Gauteng based.  
 

What is the best selling products in your 

merchandise? And what is on trend/ new 

for this season? 

The best selling products at in this winter 
season is solely unique Tracksuits pairs which 
goes for as little as R350 per each combo. Since 
winter season is approaching, our Tracksuits 
deal sells like Magwinya; and our customers 
like them a lot because they’re made of quality 
fabric and at the same-time warm.  
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What else more do you need to improve or 

to maintain your business/brand?  

Well, for now I’m just working on saving 
enough capital to have that will lead me to have 
my own store. The business is really doing well 
with me having less complaints and keeping on 
maintaining it. 
 
What advice(s) can you best give to the 

Youth and upcoming entrepreneurs 

reflecting mainly on the current 

unemployment statistics? 

Well! best advice I can give is for one to never 
stop investing in their selves or their ideas that 
which they believe in. If you wanna start a 
business, just start and make sure you pave its 
way to generate you income in daily/weekly/ 
monthly basis. Employment is scares lately, so 
if you have a business idea or a talent; do invest 
in it from word go. 
 
If you could lead your community, 

what change(s) can you bring about 

and in which sector(s) mainly would 

you first look from? Why? 

If I could lead the community of Lephepane. I 
will invest a lot more into Local Arts & 
Creativity. There’s so many talents and 
creativity in my community which I’ve 
witnessed and saw them vanishing into a thin 
air because of less recognition. I would like to 
help all talented young artist to reach their 
potentials because there’s a lot of talent in our 
community. 
 

 

Where and how can people get in 

contact/ visit to buy and support your 

business/brand/music? 

 

WhatsApp: +2773 922 9272 
facebook: Team-Richy 
Instagram: @RichyDaStar 
Twitter: @RichyTheStart 
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I 'am Tony Sambo from Ga-Sekgopo 

Village in Limpopo Province. A 28 years 

old hard worker and self-motivated 

hustler; holding a professional 

qualification in Mechanical Artisan. 

 

Tell us about your business/brand? 

In my business I sell clothing garments of my 
own found brand named “Black Chicken”. I 
spend more of my time on my other car fixing 
business. I have a mini workshop company 
called VAKOMATI SB MOTOR SERVICE 
whereby I intend to grow it to be a big 
successful workshop within our community 
and surroundings. 
 

What inspired you to embark on this 

journey you’re in now? 

I would say my biggest inspiration was to see 
our youth turning their passion into a thriving 
business. 
 

How old or big is your business/brand? 

I started my clothing brand in 2019 around 
July/August and started being an Artisan in a 
practical field since 2020 after I’ve just obtained 
my qualification. That is when I opened my 
company for my workshop. 
 
 
  

What are the critical challenges you 

have encountered during the covid-

19 restrictions and what is the scale 

damage(s) it has cost to your 

business? 

The effects of covid-19 has cost me a lot of 
struggle in my business but I kept on praying 
that God can change things to get back to 
normal business operations. Covid-19 has 
played a huge role into making my business 
suffer and I somehow failed to deliver client’s 
orders. I also lost some of my regular 
customers too.  
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How did you manage to survive 

your business/brand even after the 

effects of covid-19? What 

motivates you to keep going? 

I worked on my savings and had made sure 
that I have to sustain my business to remain 
under control. I told myself that I won’t let 
the pandemic issue to destroy my business. 
Instead I stood firm and bold. There’s a lot 
of things that kept me going, mostly I 
thought of how I started.  
 

What is the best selling product in 

your business/industry and what’s 

on trend/ new for this season 

(year)? 

Golf shirts and Hats are currently doing 
thee most. In my workshop side; I normally 
work good during public holidays and 
Easters because most loyal customers stays 
far from my working area. 
 

What advice can you give to youth 

and upcoming entrepreneurs 

checking also the current 

unemployment stats? 

Simple and easy! My best advice I can give 
is for one to stick to their goal(s). Never ever 
allow anything to disturb you nor make you 
change your mind. Please let’s work hard 
and pursue our dreams. 
 
 

 

What else do you need to improve or to 

maintain in your business/brand? 

To tell the truth, I need a serious funding to grow 
my workshop to another standard or proper setup 
and that will help me create job opportunity within 
the community. My brand side, I’m working on 
opening my own store to sell my garments. 
 

If you could lead your community, what 

change(s) can you bring about and in 

which sector(s) would you best start at? 

Why? 

In this area I am in now, we are far from 
outsourcing our talent. My aim is to make sure that 
we are recognized by other fields and the 
community. Changes that I can make can be to 
create more job opportunities . I want to see myself 
hiring more than 50 unemployed youth in my field 
of services  
 

How can people contact with you if any 

need of business or consultation? 

Call: 072 990 8392 - WhatsApp: 076 065 7860  
Facebook Page:  Black Chicken Sjumbha Tony 
E-mail: tonysambo@gmail.com 
Or vakomatisbmotor@gmail.com 
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Lehlogonolo Chuene, 
30-year-old born and 
bred in Bolobedu and 
currently residing in 
Florapark Tzaneen. 

Holds a degree in BSc. Environmental and 
Resource Studies and Honours in Geography 
and Environmental Management. 
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What inspired you to be in the field you 

are in? 
Fear of poverty motivates me to do what I do at the 
present. I know how it feels being poor and I have no 
intentions of going back there, unless if that’s what I 
am destined for…LOL which of course it is not my 
destiny.  
 

Tell us about your business/ brand/ 

industry? 
Before business, let me mention that I am a 
professional (employed 8-5). I am mentioning this 
because the reasons why I am out of the poverty 
line is because I have a salary. With my business 
and brand, it is still work in progress. 
  

1. I am a YouTuber, I educate and help people  
about how to be employable, this include how to 
write a CV and how to nail interview questions. 
2. I am a TikToker – I create cartoons ( di popye) 
and tell stories using Khelobedu, to educate and 
entertain. 
3. I also have an emerging Head-Wrap business 
where I sell good quality head-wraps. 
 

How old or big is your business/brand? 
All my side hustles if I can call them that; are less than 
2 years. 
 
  

What are the critical challenges you have 

encountered during the covid-19 

restrictions and what is the scale 

damage(s) it has cost to your business? 

In terms of my YouTube and head-wrap business, I 
really didn’t get impacted by the Covid-19 pandemic, 
in fact that's when my YouTube thrived more and 
even started making income from it. 
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What advice can you give to youth 

and upcoming entrepreneurs 

checking also the current 

unemployment stats? 
I got to understand that many youth say the 
problem with being business owners is getting the 
start-up capital. My biggest advice is ; get a job, 
save up for your business idea and only once your 
business has enough money to can sustain itself, 
you can then resign your job and focus on being 
an entrepreneur. No one is going to give you a 
start-up capital and unless you find a job to save 
up. One day you will be surprised when they say 
to you “happy 50th Birthday” while you are still 
not an entrepreneur. Also, start where you are 
with what you have and build from it. 
 

What is the best selling product in 

your business/industry and what’s on 

trend/ new for this season (year)? 
I make more money on YouTube than selling 
head wraps at this moment. 
 
 

 

 
 
  



What else do you need to improve or 

to maintain in your business/brand? 
For my YouTube, I just need people to go watch 
my content (LOL), I think we learn every day, we 
grow every day, so at the moment I just need to 
keep on pushing my brands and keep on testing 
and trialing what I am currently doing until one 
of them ( if not both ) take me to where I would 
like to be ( To resign from my 8-5). 
 

If you could lead your community, 

what change(s) can you bring about 

and in which sector(s) mainly would 

you first look from? Why? 
If I can lead a community, I will try to influence 
people to  un-learn the entitlement we have on 
Government because that is what delays us most. 
I will ensure Kids get to be taught about 
entrepreneurship from primary school level than 
later.  
 

 

How can people contact with you if 

any need of business or 

consultation? 
 

Facebook Page:  Khosto Lehlogonolo 

Instagram: @lc_wraps 

YouTube:  Lehlogonolo Chuene 

Call/WhatsApp:  +2767 212 4095 
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WHATS HOT KO 
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ORDER NOW 
WhatsApp: +2772 348 9349 

facebook: Ke Nna Malome Mezozo 
Instagram:: @gift_monyela 
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. Performing Artist 

. Music Producer 

. Song Writer 

. Audio Engineer 

. Qualified Electrical Engineer 

Therron “Khutso” Mothipi 



INTERVIEW WITH Therron “Khutso” Mothipi 

Born Therron “Khutso” 

Mothipi, AKA “Kay Murdur. 

A South African Musician 

who was born & raised in 

Limpopo, Tzaneen in 

Khujwana Village. Kay 

Murdur is a “Perfoming 

Artist, Music Producer, Song 

Writer, Audio Engineer, and 

a Qualified Electrical 

Engineer”. 
What inspired you to be in the field you 

are in? 
I was born & raised in s Christian family and I got 
exposed nor introduced to singing at an early age. 
My mother used to sing at church, my uncle was a Dj 
and his the one who introduced me to Virtual DJ ; 
which is what I used back then to create beats. So, my 
music has always been there and I just loved it. As I 
grow up, I took part in Sunday Schools, LCO’s/ RCL 
and joined male choir which helped me become a 
better singer that I am today whilst still exploring. 
There’s just so much more…  
 

Tell us about your business/ brand/ 

industry? 
Kay Murdur is a Performing Artist, Music Producer, 
Song Writer, Audio Engineer & Qualified Electrical 
Engineer. 
 

How old or big is your business/brand? 
Kay Murdur has over 10 thousands followers and has 
been active since 2016. 
I have worked and produced for countless artists. 
The likes of Chezman, Wizibeatz, Maseven, 
Mthimbani, Tsonga Bouy, Slumkidd, Richy Da Star, 
Hitman CEO, Metro cmG, Biodizzy, etc. Currently 
I’m working under the wings of King Monada Music 
and have recently released a single “Zwiphiri (Kedo 
Hwa Nazwo)”,with one of Bolohouse Music pioneers 
– Dr Rackzen. link: 
https://songwhip.com/kaymurdur/zwiphiri-ke-do-
hwa-nazwo 
And just released a single now “Lerato (Pom Pom) 
which is composed by King Monada himself. Link: 
https://songwhip.com/kaymurdur/lerato-pom-
pom  
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What are the critical challenges you 

have encountered during the covid-19 

restrictions and what is the scale 

damage(s) it has cost to your 

business? 
I normally sell beats & record other musicians so I 
can make sales although I haven’t been getting any 
bookings. 
 

How did you manage to survive your 

business/brand even after the effects 

of covid-19? What motivates you to 

keep going? 
I sold beats at lesser prices and I dropped my 
recording session pricelist. I have a son and I want 
to give him the best life I never had. That’s what 
keeps me grinding as well as folks who believe in 
my brand; their support and love keeps it going. 
 

What is the best selling product in 

your business/industry and what’s on 

trend/ new for this season (year)? 
The industry has changed over the past years. 
Amapiano is dominating, I’ve seen a lot of fellow 
musician’s lives change through this genre. If you 
making enough buzz, you definitely getting 
booked. They share a piece of the pie unlike our S.A 
HipHoppers. 
As an Artist/Producer, you have to keep up with 
times and stay relevant. 
 
 

What else do you need to improve or 

to maintain in your business/brand? 
I just need to get the brand out there more often, be 
consistent and never stop learning. 
 

 
 
  

What advice can you give to youth and 

upcoming entrepreneurs checking also 

the current unemployment stats? 
Invest in your brand and get yourself a qualification 
if you have to. In my line of work, success is never 
guaranteed; there’s to many of us rapping and 
producing at the moment unlike back then. If it 
doesn’t work out you then  know that you have 
something that you can always fall back on. Believe 
me; education will help you better understand this 
industry, I’m talking better knowledge and 
information because a lot of Artists out here are 
getting scammed due to lack of such. 
 
  

How can people contact with you if any 

need of business or consultation? 

The brand is active in all social media platforms as 
@KayMurdur 
https://www.facebook.com/kaymurdur  
https://instagram.com/kaymurdur 
https://twitter.com/kyamurdur  
For Bookings, Beats purchases and Recording: 
kaymurdurbookings@gmail.com 
Call: 081 471 2534 
 

OUR MUSIC IS ALSO AVAILABLE IN ALL DIGITAL 
STORES… 
https://music.apple.com/us/album/lerato-pom-pom-
single/1621539289?uo=4&app=itunes&1001lry3&c  
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Strictly Local Brands On E-0 Magazine 

22 BUY AND SUPPORT LOCAL BUSINESSES!!! 
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Fitness is the quality of being suitable to 
fulfill a particular role or task. There is a 
say that says “Healthy mind in a healthy 

body”, hope you can relate! 
Gym contributes a lot in giving you a 

stamina and physical strength as well as 
helping you improve your cardiovascular 

fitness, also to brainwash your thoughts of 
something. Fitness is not a competition and 

it neutralizes your physical strength to a 
positive state; and boosts your perceptions 

by space heating up all the negatives in 
your body; either deceases or the fear from 

within nor doubts. When you train, you 
actually fighting all those negative attacks 
i.e. deceases, stress, and so on within you 
and it helps to keep your body 50 – 80% 

healthy and well maintained. 
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SHOT BY PHOTOGRAPHY MASTER 



Born Mohale Cyril Mataha, also known as CM-

Squared. A musician, photographer, graphic 

designer and a qualified journalist born and 

raised in Bolobedu; Ga-Matipane, in a small 

village called Pelana.   

Tell us about your business/ brand/ 

industry? 

CM-Squared Media is a media company that 
houses CM-Squared Beats (which is my 
music name) and CM-Squared Snaps (my 
photography name). Both brands have been 
active way before I registered CM-Squared 
Media as a company. At some point I felt like 
the two brands need an umbrella since 
they’re about two different things. CM-
Squared Media offers photography, music 
production, graphic design and social media 
management for other companies. At some 
point we will take a few artists under our 
wing and help them grow their brands. 
 

What are the critical challenges you 

have encountered during the covid-

19 restrictions and what is the scale 

damage(s) it has cost to your 

business? 

The lockdown restrictions made it hard for 
me to do business as a photographer since 
people couldn’t host big events, parties and 
weddings. 
 
What is the best selling product in 

your business/industry and what’s on 

trend/ new for this season (year)? 

Photography brings in 90% on annual 
income. I mostly get booked for maternity 
shoots, birthday parties and weddings. 
 
 

 
 

Educational background or other 

qualification(s)? 

I went to Senakwe Primary School, Modubatse 
High School and then enrolled at the University 
of Johannesburg for my degree in Journalism. 
 
What inspired you to be in the field 

you are in? 

I felt like the Youth of today need to be 
employers of tomorrow in order to fight the 
high employment rate in our country. That is 
why I also established my own company called 
CM-Squared Media in 2020 but I’ve been a 
photographer since 2019. 
 
How old or big is your business/brand? 

CM-Squared Media was registered in 2020. My 
music brand was established in 2010 and my 
photography brand was established in 
2019when I started to own a camera. 
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How did you manage to survive your 

business/brand even after the effects 

of covid-19? What motivates you to 

keep going? 
Every business faces challenges here and there. So I 
understood covid-19 is one of those challenges and 
it shall pass. I kept on doing private shoots. My 
clients would invite me to come do photoshoots at 
their places since most venues were closed. 
 
 

What advice can you give to youth and 

upcoming entrepreneurs checking 

also the current unemployment stats? 
I always advice the Youth not to wait for 
employment. They should start something of their 
own and then employment will find them along the 
way. 
 

What else do you need to improve or 

to maintain in your business/brand? 
If I could get funding  I would buy more equipment 
and employ more people to work for CM-Squared 
Media. Having a photoshoot studio would 
definitely take my business to another level since 

studio shoots are in high demand.  If you could lead your community, 

what change(s) can you bring about 

and in which sector(s) mainly would 

you first look from? Why? 
If I were to lead my community I would establish 
skills development programs for youth and 
everyone that need skills to start their own 
businesses. I would encourage the people in my 
community to start their own businesses and trade 
amongst each other because one business can take 
in a lot of people and help decrease the 
unemployment rate. 
 

 

How can people contact with you if 

any need of business or consultation? 
CM-Squared Media has a website and social 
media pages where people can follow us and stay 
up to date about our offers. 
 

Website: www.cmsquaredmedia.com 
 

Facebook Page:  CM-Squared Media 
 

Instagram: @CMSquaredMedia 
 

Call/ WhatsApp: +2763 458 4718  
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What inspired you to be in the field you 

are in? 
I loved music from my childhood. I grew up listening 
to the likes of Tuks Senganga, Zola7, Mandoza, Brown 
Desh and others. I remember at some point I used to 
play Zola7’s tracks whilst I’m busy mixing it with my 
own lyrics. That is when I realized that I too can make 
my own music; but people who inspired and pushed 
me to get straight into music is Motsalebitso and Slash 
Vans. 
 

Tell us about your business/ brand/ 

industry? 
Saxofone is a Performing Artist, Song Writer & 
Qualified Safety and Security. 
 

How old or big is your business/brand? 
Saxofone has been in the music industry for about a 
decade now. I started recording my music in 2012. 
 
  

What are the critical challenges you have 

encountered during the covid-19 

restrictions and what is the scale 

damage(s) it has cost to your business? 

During Covid-19 restrictions, it was hard for most of 
us Local Artists cause there was literally no bookings 
hence everything was shutdown. I lost some of my 
fans because I was went silence. 
 

Nkalane Emmanuel Nkuna 
AKA “Saxofone”. Born  in 
Bushbagridge (Mpumalanga 
Province) and  grew up in 
Limpopo – Mankweng at a place 
called Makanye & Solomondale. 
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What is the best selling product in 

your business/industry and what’s 

on trend/ new for this season (year)? 
Well for now I am looking forward to release a 
song titled: Corona Virus ft Motsalebitso, 
produced by Dr Justin. 
 

What advice can you give to youth 

and upcoming entrepreneurs 

checking also the current 

unemployment stats? 
People should go to school and get education 
with proper knowledge. Those who runs their 
own businesses, should stay focused and work 
really hard to grow them. 
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If you could lead your community, 

what change(s) can you bring about 

and in which sector(s) mainly would 

you first look from? Why? 
I will start off by building a community wall for 
the people of our community and create some 
sports activities because I want our young people 
to stay active and away from crime activities. In 
short, I just want my community to be in good 
hands and stay safe. 
 

 

How can people contact with you if 

any need of business or 

consultation? 
Saxofone has a social media pages where people 
can follow  and stay up to date of my music 
projects; and also bookings. 
 
 

Facebook Page:  Saxofone Wa Kasi 
 

Instagram: @Saxofone_Wa_Kasi 

Twitter: @Saxofone_Wa_Kasi 
 

Call/ WhatsApp: +2760 729 3816 



25 

MAGAZINE I NETWORKING SESSION I STREET MARKET I 
PR I DIGITAL LISTING I TRAVEL 

32 



We’re Bolobedu-Tzaneen Guide your guide 
to Business, Gigs and Tourism at your 
finger tips. Bolobedu-Tzaneen Guide is an 
empowered marketing company offering 
clients a creative solution in the areas of 
business marketing, branding and company 
products; and services integration. We do 
this through our event management division 
by organizing and hosting business events 
namely Bolobedu-Tzaneen Guide Street 
Market and Bolobedu Guide Entrepreneurs 
Networking Session, monthly Bolobedu 
Guide Magazine which is our marketing 
press platform for our clients and Bolobedu 
Guide Digital Marketing Platform. We are 
dedicated in helping our clients to expose 
their business which strengthen their 
brands, foster relationships with existing 
clients and engage with new clients. 
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What are the critical challenges you 

have encountered during the covid-19 

restrictions and what is the scale 

damage(s) it has cost to your business? 
Covid-19 pandemic altered our business model 
drastically our business is pretty much beaded on 
physical contract through our events we organize and 
host like entrepreneurs networking sessions and street 
markets which are events that require physical 
contact. Our operation model was then interrupted as 
covid-19 restricted public gathering and reduced 
number of attendance in gatherings one place which 
proved to alter our events hosting. We were then 
forced to change the way we host events and 
ultimately forced to change our business model. 
 

How did you manage to survive your 

business/brand even after the effects of 

covid-19? What motivates you to keep 

going? 
The pandemic forced us to be creative and think 
outside the box because we diverted from hosting our 
events traditionally where we would gather in one 
place and switched to hosting our events into digital 
via  our various digital platforms such as YouTube, 
Facebook, Twitter and Instagram. The good thing 
about hosting these events digitally is that they will 
forever be there even for later consumption by the 
general public even at a later stage. 
 

What advice can you give to youth and 

upcoming entrepreneurs checking also 

the current unemployment stats? 
The words: Work hard, have a goal and never give up. 
 

What else do you need to improve or 

to maintain in your business/brand? 
We need the generation public to go visit our 
various platforms  such like YouTube, Facebook, 
Twitter and Instagram to consume our previous 
videos. We have uploaded our previous events 
and they can check how they can link their 
businesses with our service offerings, and make 
means to benefit from our company.  
 

If you could lead your community, 

what change(s) can you bring about 

and in which sector(s) mainly would 

you first look from? Why? 
Make the community to be business friendly and 
easy for start-ups to start their businesses as they 
would offer job creation which is critically needed 
under this current statistics of high 
unemployment. 
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E-O Magazine’s Contact Information 
Johannesburg 
2090 
 

Office: +2776 013 9936 
WhatsApp: +2776 013 9936 
E-mail: selopsec@gmail.com 
Facebook: E-O Magazine 

CALL TO ADVERTISE WITH US HERE: 

WHAT ARE THE BENEFIT(S) OF 

THIS DIGITAL/ ONLINE 

PUBLICATION?  

 
1. Reach readers beyond regional 

boundaries. 
 

2. Content Flexibility 
We don’t really kill the printed versions 
but adjust to the newly improved standard 
of marketing. 
 
3. Better understanding of readers 
Our content is created around audience’s 
interests and is more engaged to adopt 
more of advertisements distributed 
throughout the content. 
 
4.      Faster publishing and distribution 
Digital magazines reach the audience in a 
very short amount of time and online 
readers often consume the edition the very 
say day it’s distributed. 
 
 

 
 

 

WHY EO DIGITAL/ONLINE 

MAGAZINE? 
 

Unless you have a strong aversion to 
dealing with reality then you’ve no 
doubt to become aware of the fact that 
human race has gone mobile. 
Smartphones were adopted in a 
relatively short amount of time and 
have a great influence on consumers. 
To add on that, this has literally 
increased mobile usage which also has 
led to an increase in the consumption 
of the content. 
 

mailto:selopsec@gmail.co

